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Exhibit 5.2 – Number of Operators to be Hosted 

The Applicant shall identify the number of Operators the Applicant proposes to host on the 
Applicant’s Platform. 

 

 





Score Digital Sports Ventures Inc. 
Mobile Sports Wagering Platform Provider – RFA 
New York Gaming Commission 
 

Exhibit 5.4 – Applicant as an Operator 

If the Applicant also intends to be an Operator tied to the Application, the Applicant must 
identify itself as such. 

 

The Applicant, Score Digital Sports Ventures Inc. d/b/a theScore Bet,  
 

 

 



Score Digital Sports Ventures Inc. 
Mobile Sports Wagering Platform Provider – RFA 
New York Gaming Commission 
 

Exhibit 5.5 – Licensure 

Each Operator must be licensed as a Mobile Sports Wagering Licensee, separate from the 
Mobile Sports Wagering Licensee issued to the Platform Provider. The standard for licensing 
shall be equivalent to that of a Casino Vendor Enterprise pursuant to PML Article 13 Title 4 – 
Enterprise and Vendor Licensing and Registration. 

 

 

 







 

 

Confidential Information 
 

 
 

 
 

 
 

 
 
Each promotion will have a defined set of terms and conditions that accompanies the offer, 
making clear the full extent of promotion eligibility criteria and any restrictions on award usage. 
All promotions are also accompanied by responsible gaming language. In addition to being 
approved by the regulatory body, promotions are all conceived through internal operating 
procedures involving marketing, legal, risk and trading, finance, and executive review where 
relevant. 
 

 
  

 
 
 

 
 

  
 

 
 

 
 

 

 
Advertising Plans and Channel Summary 
 
As an integrated media and betting operator, theScore Bet’s advertising plan relies on several 
channels. As mentioned above, a primary differentiator of theScore Bet is access to the media 
user base of theScore’s owned and operated media channels. theScore Bet leverages theScore’s 
media channels to cross-market and communicate with its users the value of its offering, 
features, markets, and promotions. theScore Bet’s goal is to provide users with a best-in-class 
digital sports betting experience on mobile, attracting, at a cost-efficient level, new users to try 
our sportsbook, enhancing their media experience, and keeping existing users actively engaged. 
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Converting Authorized Bettors from the Unregulated Market  
 
theScore Bet undertakes a number of methods to bring users from unlicensed channels into its 
regulated platform in states where the sportsbook operates. theScore reaches millions of users 
across its media and betting channels including app, email and social. Marketing messaging for 
our regulated sportsbook theScore Bet highlights key features to persuade users of the value 
proposition of its regulated offering including safe and secure payment transactions as well as 
customer protection and responsible gaming practices, such as App Store & Google Play listings 
(below). 
 



 

 

theScore Bet also leverages its status as an Official Partner of professional sports leagues as a 
means of combating unlicensed betting behavior. Our partnerships with the NBA, MLB, and the 
PGA TOUR not only afford certain data and content rights that enhance the experience for 
users above those of unlicensed operators, but also establish a trustworthiness and credibility 
difficult to rival in offshore platforms. By way of example: League lockups and partnership 
status used in promotional creatives. In addition, theScore Bet offers 24/7 in-house customer 
support, with agents available by phone, email or chat, facilitating a level of communication 
and support many unlicensed sportsbooks can’t rival.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Recently Executed Promotions and Advertisements 
 
Campaign: “Ontario, it’s happening. See you soon.” 
Channels: Billboards, Cabana Waterfront Patio 
Activation Date: June 2021 
Location: Ontario 
 

 
 

 
 
 

 
 
 
 
 
 
 



 

Campaign: $300 NBA Finals Special 
Channels: theScore, Email, Paid Social, Organic Social, Turner Media, Genius Media, NBA Email, 
Affiliates 
Activation Date: July 2021 
Location: Colorado, Indiana, Iowa, New Jersey 
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