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The Applicant shall include a separate subdivision within the Primary Binder for each 

Platform Provider, comprised of material required to be submitted in response to each 

section contained within this Part. 

 

 

5.1 OPERATOR 

The responsibilities, duties and requirements of an Operator are defined and determined, 
by context, in the draft regulation Part 5330, which has been included as Appendix A: 
Draft Regulation Part 5330. 

PointsBet is aware of the draft regulations in Part 5330 and will monitor any further iterations or 

amendments, including the finally adopted regulations following the completion of the RFA 

process, to ensure compliance with all applicable rules, regulations and other directives. 

 

 

5.2 NUMBER OF OPERATORS TO BE HOSTED 

The Applicant shall identify the number of Operators the Applicant proposes to host on 
the Applicant’s Platform. 

PointsBet intends to host two operators on its proprietary platform. The first is PointsBet as an 

internally integrated B2C operator. The second is a business-to-business relationship with the 

operator in this instance being Resorts World. 

 

 

5.3 OPERATOR ORGANIZATION 

For each Operator the Applicant proposes to host as part of this Application, the 
Applicant shall provide the full name of the Operator as it appears on such Operator’s 
certificate of incorporation, charter or other official formation document, along with any 
D/B/A or trade names. 

The Application shall include for each proposed Operator, information on the Operator 
consistent with that required for the Applicant pursuant to Sections 4.3 through 4.14 of 
Part 4 of this RFA. 
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4.3 CONTACT PERSON 

The name, title, email address and telephone number of the individual to be contacted for 
the Applicant in reference to the Application.  

Marcus Ap 
Senior Legal Counsel 
PointsBet USA 

 

  

  
 

 
 

4.4 LOCATION OF THE APPLICANT’S 
PRINCIPAL PLACE OF BUSINESS 

The street address, city, state, zip code and telephone number for the Applicant’s 
principal place of business, as well as the URL for any website maintained by or for the 
Applicant.  

1331 17th Street, Suite 900, Denver, CO 80202 
Phone:  +1 833-338-7238 

URL: https://pointsbet.com/  

4.5 TYPE OF BUSINESS FORMATION 

The type of business entity under which the Applicant is formed (e.g., corporation, 
limited liability company, partnership), the state (or other jurisdiction) of formation and 
the Federal Tax Identification Number (also known as the Federal Employer Identification 
Number). Attach evidence of the entity’s current ability to conduct business (e.g., 
certificate of good standing, certificate of status) from the state (or other jurisdiction) of 
formation as of a date not earlier than 10 days prior to the submission of the Application.  

 

Type of entity: Limited Liability Company 
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4.6 TABLE OF OWNERSHIP 

A full and complete ownership chart for the Applicant and its affiliates including 
percentage ownership interests in the Applicant by its respective direct and indirect 
owners, illustrating the ultimate beneficial owners. For a publicly held company, 
disclosure of owners may be limited to owners owning five percent or more of the 
publicly held company.  

The applicant (PointsBet New York LLC) is a 100% wholly owned subsidiary of PointsBet 
Holdings Limited (“PBH”).  

Please note that ultimate parent company PBH is a publicly traded company, listed on the 
Australian Stock Exchange. 

Please see group structure chart below and presented separately as Exhibit B – PointsBet 

Table of Ownership.  
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See further information available at: 

https://www2.asx.com.au/markets/company/pbh 

https://investors.pointsbet.com.au/ 

4.7 ORGANIZATIONAL CHART 

An organizational chart of the Applicant including all key employees anticipated to be 
licensed as such pursuant to Appendix A: Draft Regulation Part 5330 of the 
Commission’s regulations, when adopted.  
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4.8 NAMES, ADDRESSES AND EXPERIENCE OF 
DIRECTORS AND OFFICERS  

The name, address, and title of each Director or General Partner of the Applicant and 
each officer and proposed key employee of the Applicant, within the meaning of 
Appendix A: Draft Regulation Part 5330 and resumes or C.V.s of all principals and known 
individuals who will perform executive management duties or oversight of the Applicant.  

 



New York State Gaming Commission 
Request for Applications for Mobile Sports Wagering Platform Providers 

PointsBet  

 
 

 

7 

 
 

PointsBet has provided the name, address, and title of individuals, initially identified by the 
Commission’s Licensing Bureau for licensure as presented below:  

▪ Brett Paton, Non-Executive Chairman 
             

             

▪ Sam Swanell, Managing Director and Group CEO (Co-Founder) 
               

               

▪ Manjit Gombra Singh, Executive Director and President, Global Technology and Product 
              

              

▪ Anthony Symons, Non-Executive Director  
  

   

▪ Peter McCluskey, Non-Executive Director  
 

   

▪ Becky Harris, Non-Executive Director 
 

  

▪ Kosha Gada, Non-Executive Director 
   

▪ Johnny Aitken, PointsBet USA CEO 
  
  

▪ Andrew Mellor, Group Chief Financial Officer 
  
  

PointsBet has provided the resumes for its principals and known individuals who will perform 
executive management duties or oversite.  All resumes are presented separately as Exhibit D - 
PointsBet Resumes.  

 

 

4.9 LOBBYIST REGISTRATION REQUIREMENT 

PML Section 1329 requires each lobbyist seeking to engage in lobbying activity on behalf 
of a client or a client's interest before the Commission to first register with the secretary 
of the Commission. While this obligation falls to the lobbyist, Applicant identification of 
its lobbyists is requested.  
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The Applicant previously engaged a lobbyist in 2020 and early 2021, however that engagement 
is no longer in place. For completeness, we provide the previous Lobbyist details below: 
 

Lobbyist: Park Strategies LLC 
Representative: Michael Wilton 
Albany Office: 
111 Washington Avenue, Suite 600 
Albany, NY 12210 

 
 

 

4.10 NAMES, ADDRESSES AND OWNERSHIP 
AND OTHER INTERESTS 

The name and business address of each person or entity who or that has a direct or 
indirect ownership or other proprietary interest (financial, voting or otherwise) in five 
percent or more in the Applicant.  

 
 
PointsBet New York LLC’s (“PBNY”) parent companies and persons with a direct or indirect 
ownership interest of 5% or more are as follows: 

▪  
  

 
▪ PointsBet Holdings Limited (“PBH”) (  100% 

indirect interest in PBNY). Note: PBH is a publicly traded corporation listed on the ASX – 
See further: https://www2.asx.com.au/markets/company/pbh.   

Only one shareholder holds more than 5% interest in PBH being: 
▪ Brett Paton, Non-Executive Chairman (6.27% direct interest in PBH and 6.27% indirect 

interest in PBNY). 
The addresses of relevant persons listed above are as follows: 

▪  
 

▪ PointsBet Holdings Limited – Level 2, 165 Cremorne Street, Cremorne VIC 3121, 
Australia 

▪ Brett Paton –  

 
 

 

4.11 CONFLICTS OF INTEREST 

A description of any relationship or affiliation of the Applicant or any of the 
Applicant’s affiliates that currently exists or existed in the past five years with any 
member, employee, consultant or agent of the Commission that is a conflict of 

https://www2.asx.com.au/markets/company/pbh
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interest or may be perceived as a conflict of interest during the RFA process. 
Further, if any such conflict should arise during the term of the RFA process, the 
Applicant shall notify immediately the Commission, in writing, of such conflict.  

The Commission shall make the final determination as to whether any activity 
constitutes a conflict of interest pursuant to this provision. The Commission’s 
decision shall be final; however, the Commission will not make any such decision 
without providing the Applicant with an opportunity to present comments.  

If an Applicant does not identify any direct or indirect conflict of interest, or 
perceived conflict of interest, at the time the Applicant submits the Applicant’s 
Application, the Applicant shall state that no conflict or perceived conflict of 
interest exists with respect to such Application. If the Applicant identifies a 
conflict of interest or perceived conflict of interest, the Applicant shall disclose 
the conflict and the steps the Applicant will take to resolve such conflict.  

There are no actual or perceived conflicts of interest to be notified to the Commission under this 
section. 
 

4.12 PUBLIC OFFICIALS  

Submit a list of names, titles, addresses and telephone numbers of any public 
officials or officers or employees of any governmental entity, and immediate 
family members of any such public officials, officers or employees, to the extent 
known, who, directly or indirectly, own any financial interest in, have any 
beneficial interest in, are the creditors of, hold any debt instrument issued by, or 
hold or have an interest, direct or indirect, in any contractual or service 
relationship with the Applicant or their Affiliates. Also submit a statement listing 
all persons and entities not listed in the immediately preceding sentence who or 
that have any arrangement, written or oral, to receive any compensation from 
anyone in connection with the Application, the RFA process or the process of 
obtaining of a License from the State, describing the nature of the arrangement, 
the service to be provided and the amount of such compensation, whether actual 
or contingent.  

There are no public officials or other individuals to be notified to the Commission under this 
Section 4.12.  
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 No other persons shall receive any compensation in connection with this Application from the 
Applicant (PointsBet). 

 

4.13 CONTRACTS WITH THE STATE OF NEW 
YORK  

Submit a list of any current or previous contracts that the Applicant or its 
affiliates has had with, and any current or previous licenses that the Applicant 
has been issued by or under, any department or agency of the State. Include the 
contract or license name and number and a concise explanation of the nature of 
the contract or license.  

There are no contracts with the State of New York to be notified to the Commission under this 
section. 
 

4.14 ORGANIZATIONAL DOCUMENTS 

Submit, as applicable, copies of the following documents that apply to the 
Applicant or the Applicant’s owners:  

A. certified copy of each relevant certificate of incorporation, articles of 
incorporation or corporate charter;  

A. A certified copy of each relevant certificate of incorporation, articles of 
incorporation or corporate charter;  

B. by-laws as amended through the date of the Application;  
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C. certified copy of its certificate of formation or articles of organization of a 
limited liability company;  

D. limited liability company agreement or operating agreement as amended 
through the date of the Application;  

E. certified copy of each relevant certificate of partnership;  
F. partnership agreement as amended through the date of the Application;  
G. certified copy of each relevant certificate of limited partnership;  
H. limited partnership agreement as amended through the date of the 

Application;  
I. other legal instruments of organization;  
J. joint venture agreement;  
K. trust agreement or instrument, each as amended through the date of the 

Application;  
L. voting trust or similar agreement; and stockholder, member or similar 

agreement. 

 
PointsBet has provided the applicable organizational documents for PointsBet New York LLC 
and its ownership entities.  The organizational documents are outlined below and presented as 
Exhibit E – PointsBet Organizational Documents.  
 

 
 
PointsBet New York, LLC  
 

▪ Certificate of Formation 
▪ Operating Agreement 

 

PointsBet Holdings Ltd.  
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▪ Certified ASIC Gazette, dated January 15, 20219 – Change of Name [See page 14 of 
ASIC Gazette] 

▪ ASIC Company Search, dated July 24, 2021 
▪ ASX Listing Application and Agreement, dated June 11, 2019 
▪ ASX Market Release Official Quotation of PointsBet Holdings Ltd., dated June 11, 2019 
▪ PointsBet Holdings Ltd. Certificate of Registration 
▪ PointsBet Holdings Ltd. Constitution  
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5.4 APPLICANT AS AN OPERATOR 

If the Applicant intends also to be an Operator tied to the Application, the Applicant must 
identify itself as such. 

The Applicant (PointsBet) intends to be an internally integrated B2C operator. 

 

 

5.5 LICENSURE 

Each Operator must be licensed as a Mobile Sports Wagering Licensee, separate from 
the Mobile Sports Wagering License issued to the Platform Provider. The standard for 
licensing shall be equivalent to that of a Casino Vendor Enterprise pursuant to PML 
Article 13 Title 4 – Enterprise and Vendor Licensing and Registration. 

PointsBet is working together with the New York State Gaming Commission’s Bureau of Licensing 

to ensure that all license requirements are satisfied. PointsBet is committed to successfully 

completing the licensing process pursuant to applicable law and as directed by the Commission’s 

Bureau of Licensing. 
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5.6 ADVERTISING AND PROMOTIONAL PLANS 

The Applicant shall provide detailed information demonstrating the marketing and 
promotion efforts proposed by its Operators, including:  

• estimated marketing budget;  
• promotion and player loyalty programs;  
• advertising plans;  
• player acquisition models; and  
• efforts to be undertaken to convert customers from wagering through unlicensed 

channels to wagering legally in the State.  
The Applicant shall provide examples and samples of marketing, advertising, and 
promotional activities recently undertaken in other jurisdictions by each of the proposed 
Operators in the Application.  

 

Estimated Marketing Budget 

 
PointsBet anticipates that its marketing budget, based on certain assumed variables and 
conditions, will be between , annually.  

 
 
PointsBet has emerged from a brand-new operator in the sports betting space a few years ago 
to a distinguished, tier one, market leading operator in multiple jurisdictions. We have been able 
to do this, in part, through strategic marketing initiatives combined with agile technology, unique 
and superior product offerings and world class execution. What this section will illustrate is our 
commitment to thought-out, responsible and tactical advertising and promotions designed to 
capture the unregulated and illegal betting activity that is currently taking place in New York. We 
will address our strategic vision and preparatory efforts to maximize customer participation with 
licensed operators in New York to benefit the state.  
 

 
 
The PointsBet brand journey has been rapid, successful and unique. A validation as to the 
trajectory of the brand is best signified by the exclusive sports betting partnership executed with 
NBC Sports. As the Official Sports Betting Partner of NBC Sports, not only has PointsBet 
undoubtedly arrived at tier one status in the United States but also propelled the current and 
future advertising and promotional efforts with access to unmatched assets and properties in 
which to execute its strategic marketing vision. In addition to rare opportunities such as brand 
placement within Football Night in America and Sunday Night Football on NBC and access to 
audiences consuming OTT platform Peacock, PointsBet will be able to leverage local and 
regional assets to reach millions of households in New York. Our estimates indicate that our  
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New York marketing database already contains  New York residents 
through both internally owned and externally accessible channels. 

 
 

 

 

A similar yet crucial partnership is our standing as the sports betting partner of SportsNet New 
York (SNY), a key partnership that includes commercial units and custom integrations in pre 
and post-game shows. This is a further testament to the preparation and readiness for the New 
York market as we look to acquire new customers with speed and efficiency. 

 
To further validate the path PointsBet and the brand are taking, recently retired NFL superstar 
Drew Brees signed on to spearhead major marketing efforts as a brand ambassador. This, 
coupled with other brand ambassadors such as CNBC’s Jim Cramer, will thrust PointsBet 
further into the spotlight and allow the strategic marketing efforts to resonate more broadly in the 
New York area. 
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A pivotal piece to our marketing vision is the strategic alliances we have struck with major 
sporting leagues in the United States, many of whom are headquartered in New York. We have 
struck essential partnerships with the NFL, MLB, NBA, NHL, LaLiga and PGA Tour and will 
continue to add to this growing list of iconic leagues who support PointsBet in its efforts to 
expand its footprint in the United States. 
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Promotion and Player Loyalty Programs 

 
Our approach with promotions and player loyalty programs is to create a robust and agile 
toolbox for our marketing teams to deploy locally in New York.  

 
 

 
 

 
 

 
 

  
 

 
 

 
 

 
 
Local Promotions Accessible to New York Customers 

Local Crowd Booster Example: Yankees to Beat the Nationals 

Price Freeze Example: Brooklyn Nets to Win the NBA Championship 
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General Promotions Accessible to New York Customers 

Risk-Free Wagers 

 

Deposit Match 

Example: Deposit $20 and get $100 in free bets 
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PointsBet Platinum Club 

Giveaways 

Example: Sign up today and get a free Uber ride up to $35 to our PointsBet Retail Location  
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Co-Branded Offers 

Example: Sign up today and get a free round of golf on GolfNow.com (the #1 tee time booking 
site owned by NBC) 
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Affiliates 
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Player Acquisition - Marketing Strategy 

A critical focus across the entire marketing strategy is to convert bettors currently using 
unregulated or illegal offerings. We strive to provide them with an unmatched customer journey 
so that they will convert to the legal and regulated options in New York. The best approach 
includes a mix of strategic marketing, superior product, better pricing, enhanced customer 
service, more deposit and withdrawal options, attractive promotions and a seamless user 
experience. 

Premium Product 

At the heart of everything we do is the premium PointsBet app and betting experience we 
provide to customers. We believe that the best product will ultimately win with customers and as 
a result have been relentless on upgrading and tailoring our product. We are able to leverage 
our proprietary technology, and given that we own our entire technology stack, which is a 
unique feature in the industry, we can deploy a product led marketing strategy. This approach 
involves clear brand and feature messaging combined with premium assets, which allows us to 
showcase our product experience and unique attributes. 
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Premium Partnerships 

We have prioritized key partnerships that elevate the PointsBet brand and speak to local sports 
fans. Those partnerships come in a variety of forms such as local teams (e.g., Denver Nuggets) 
and league-wide (e.g., National Football League) partnerships, brand ambassadors (e.g., Paige 
Spiranac and Drew Brees) and adjacent sports companies. 

Our flagship partner is NBC Sports. We are delighted to be the exclusive sports betting partner 
of such a recognized and iconic brand that shares the same values as we do.  

 

 
 

 
Undoubtedly, NBC Sports has a unique and comprehensive portfolio, which is the perfect 
pairing with PointsBet’s innovative approach to sports betting. This partnership allows for cut-
through marketing campaigns that convert and retain customers. As an example, PointsBet and 
NBC will launch localized programs designed to reach the New York sports audiences across a 
myriad of NBC Sports assets. 

 
Local Linear TV 

Local TV distribution including local owned and operated NBC stations (e.g., NBC New York, 
Telemundo New York), as well as New York regional sports network assets (e.g., SNY). 
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NBC Studio Produced Custom Content 

Co-produced sports betting content distributed across linear TV, digital channels, social 
platforms, podcasts, etc. 

 

 
NBC Predictor 

A market-leading free to play app with approximately 2 million downloads that creates an 
evergreen lead generation vehicle for attracting customers. 
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Comcast / Xfinity Cable 

Through the Comcast cable subscriber footprint, PointsBet can reach local Xfinity audiences 
with micro targeted linear TV media, all powered by set top box data targeting. This includes 
proprietary voice activated commercials, that allow customers to speak into their Xfinity remote 
to instantly get texted a PointsBet promotion. 

 

 
 

Premium Placement  

The PointsBet marketing team analyzes each local market and secures media inventory that 
reaches key local audiences. This extends into our exclusive NBC Sports partnership, where 
PointsBet gets premium inventory access, including new opportunities before they hit market.  

 

This localized New York media approach will allow PointsBet assets to penetrate key 
geographies that over index for sports bettors and high staking customers.  
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Premium media placements include New York targeted television, billboards, local sports radio, 
geotargeted digital, local events, social media and more. This also includes PointsBet’s robust 
digital affiliate network comprised of 150+ individual partners, all designed to drive new 
customer growth.  

 

 
 

 

Premium Pricing 

An important area that we leverage to separate from 

our competitors, and that we believe will appeal to 

local New York sports bettors, is enhanced pricing. 

With our 100% in-house trading team, PointsBet 

can swiftly deploy enhanced pricing and better 

odds. Price focused promotions that are tailored to 

each specific sport or betting market will attract and 

retain customers. This will often lead to PointsBet 

having the best odds in market, which will enhance 

the customer experience and bring them back to the 

app rather than the previous options that they are 

accustomed to in the unregulated and illegal market. 

This approach is limited to certain moments, rather 

than being an always on strategy, and is 

strategically deployed so as to not impact our typical 

hold percentage or expected margin.  
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Premium Promotions 

The final component of our strategic marketing plan to drive player acquisition is the promotions 
we offer to potential and active customers. A comprehensive overview of our promotional 
offerings is provided above in the Promotion and Player Loyalty Programs segment of this 
section. 

 

Converting Customers to Wager Legally 

One of the biggest challenges we face is converting current New York betting activity across to 
the licensed and locally regulated options being made available. This is not a simple task nor 
one that will be conquered in any specific or short timeframe. It will be an ongoing challenge that 
not every sports betting operator will be capable of overcoming. Given we are uniquely placed 
with our technology and trading being entirely owned and operated internally, as opposed to 
outsourced technology licensing and development, we are distinctly equipped to be able to 
adapt and evolve to the requirements of the jurisdiction. We can be agile with our product 
development, marketing strategy and optimization for the best interests of New York and its 
consumers. This, in turn, will ensure that the state of New York benefits from the betting activity 
taking place. Our expert team will have the ability to assess, implement and execute across all 
critical functions to ensure that we cater to the New York sports bettors and provide an 
unmatched product offering. The compounding nature of building on top of our own technology 
will allow PointsBet to separate over time and continue to enhance and augment in addition to 
our already compelling offering. Our approach to technology in conjunction with a commitment 
to superior, unique product development and innovation will ensure that PointsBet will be best in 
class.  

The initiatives that will be prevalent in our efforts to absorb all current betting activity and 
convert that to regulated sports wagering will include all areas previously covered in this section 
as well as additional aspects which are compelling when compared to the inferior and 
unregulated options that sports bettors may have had access to in the past.  
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Banking and Payment Safety 

 

PointsBet is committed to making depositing and withdrawing as 
seamless as possible by providing a large variety of deposit options 
and ensuring customers receive funds as quickly as possible 
through internal processes.  

 
It is 

extremely important to clients to feel their money is secure and to 
receive winnings as quickly as possible, an area on which PointsBet 
focuses and prides itself.  

 

 

Responsible Gambling  

Our enhanced responsible gaming initiatives provide a safer and more 
controlled environment to gamble responsibly and enjoy the sports 
betting products we offer. 

 

 
 

 

 

We have taken steps to provide a dedicated responsible gaming page 
(https://co.pointsbet.com/ responsible-gaming) with extra information for 
customers to consume. We are pointed in our efforts on social media and 
ensure daily posts dedicated to responsible gambling. Additionally, we 
are proactive in ensuring that problem gambling red flag behaviors are 
escalated to our Responsible Gambling Manager for review.  
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Karma Kommittee 

PointsBet introduced the concept of “Bad Beat Refunds” to the 
industry via the PointsBet Karma Kommittee. The Karma Kommittee 
is an internal group that decides whether a specific situation or bad 
beat is worthy of a large refund to customers in the form of free bets. 
This is an extra value proposition for customers as they will know, in 
the back of their mind, that if they are subject to a bad beat there is 
always a chance of a refund with PointsBet. PointsBet has completed 
over 25 Good Karma Refunds since launch.  

Example: refunds on all AL and World Series futures on the Yankees 
in 2019.  

 

     
 

 

Higher Limits 

PointsBet is committed to accepting large 
wagers to continue to attract all types of 
bettors away from unlicensed operators. In 
the past, we have introduced “game day 
guarantees” on NFL that were extremely 
well received. In general, PointsBet has a 
higher propensity than our competitors to 
accept large bets, not cutting back 
customers who go on winning runs. 

 

Best Odds 

PointsBet consistently runs selective “Best Odds” campaigns, which provide extra value to 
PointsBet customers in comparison to unlicensed channels. This is typically offered on high-
profile markets. 
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For customers who monitor all betting 
options available to them, this is a 
very simple to understand value 
proposition that drives customer 
satisfaction and retention whilst at the 
same time pulling them away from 
illegal and unregulated options.   

With a superior technology platform, 
innovative product development, 

skilled marketing teams and a plethora of promotions to capture customer attention, we are 
suitably confident that we are able absorb the unregulated betting activity and house this on the 
PointsBet platform. This conviction solidifies as we expand the options available to our teams 
across customer acquisition, retention and the scale at which we are able to reach sports 
bettors in New York.  
 

Summary 

PointsBet has proven its capabilities and judgment when it comes to brand building and customer 

acquisition. Without any database or brand loyalty upon arrival in the North American sports 

wagering market, PointsBet has been able to earn its way to award winning tier one status in a 

highly competitive market. It is a testament to a skilled team of experts who have constantly 

evolved and developed the advertising plans, many of which are covered in this section, and 

execute in a way that has driven brand and customer loyalty at a rapid pace. The breadth and 

depth of promotions, offerings and loyalty programs has ensured that customers are drawn to 

PointsBet and stay a customer of PointsBet, which is a critical factor when trying to convert bettors 

away from unregulated or illegal options they may have previously encountered. We will activate 

on exclusive and landmark partnerships, such as NBC Sports, and work alongside celebrated 

brand ambassadors. Our endeavors in this space will continue to be enhanced by regional and 

national synergies as well as a constant evolution as we become even more proficient. Our 

advertising and promotional plans for New York are well positioned and are backed by an 

accomplished team. 
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Exhibit C – PointsBet 
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Exhibit C - PointsBet Organizational Chart 
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Exhibit D – PointsBet Resumes 



  

 

Brett Paton  

Current PointsBet Title 

Non-Executive Chairman of the Board 

Professional Experience  

Mr. Paton entered the finance industry in 1980 as a Chartered Accountant and after 23 years at UBS, retired from 
his role in 2008 as Vice Chairman, having run the UBS Equity Capital Markets business for 14 years.  

Following his time at UBS, he was the Vice Chairman of the Institutional Clients Group for Australia and New 
Zealand at Citigroup Inc. for five years.  Over his years at UBS and Citigroup, Brett's respective teams assisted and 
advised companies, governments, and government agencies on capital raisings totaling approximately $230 billion 
of equity.  

Having served as a Non-Executive Director of Tabcorp and Chair of Audit and Risk for its demerged entity, Echo 
Entertainment, he has gained significant experience and valuable insights into the functions expected of ASX 
boards and companies in the wagering Industry. Mr. Paton has also served as a Council member of RMIT University 
where he chaired the Risk and Audit Committee and was a foundation member of the ASX Capital Markets 
Advisory Panel. 

Education and Training 

Monash University – Bachelor of Economics  

Chartered Accounts Australia and New Zealand – Post Graduate Diploma  

Employment History 

Company: PointsBet Years from-to 
Title: Non-Executive Chairman of the Board 

Company: Escala Partners 2012 - Present 
Title: Chairman 

Company: Escala Partners 2010 - 2012 
Title: Vice Chairman 

Company: The Star Entertainment Group 2011 - 2012 
Title: Non-Executive Director 

Company: Tabcorp Holdings Limited 2008 - 2011 
Title: Non-Executive Director 

Company: Palladio Partners 2009 - 2010 
Title: Vice Chairman 

Company: UBS Asset Management 1989 - 2008 
Title: Vice Chairman 

 





  

 

Manjit Gombra Singh  

Current PointsBet Title 

Executive Director and President, Global Technology and Product 

Professional Experience  

Manjit joined the Company as President, Product and Technology in July 2019.  Mr. Singh provides strategic and 
execution direction for PointsBet global products and technology. A software engineer by training, Manjit has 
served for 20+ years as a senior software product executive with expertise in cloud computing, mobile commerce, 
mobile gaming, casino gaming, messaging platforms, cyber security, and systems management. He has worked for 
Silicon Valley start-ups as well as large companies. He is an expert in scaling software systems, running 24x7x365 e-
commerce and gaming systems. 

Education and Training 

Master of Technology, Computer Science  University of Hyderabad, India 

Strategic Leadership for Technology & Innovation Stanford Graduate School of Business 
(Executive Education) 

Certified Information Systems Security Professional International Info. Systems Security Certification Consortium 
 

Employment and Fiduciary Position History 

Company: PointsBet Holdings Ltd 2019 - Present 
Title: President, Product and Technology 

Company: Aristocrat Leisure Limited 2011-2016 
Title: Chief Technology Officer and Executive Vice President 

Company: Metric Gaming 2018-2019 
Title: Board Director, Executive Leader 

Company: Arete Security Inc. 2017 - Present 
Title: Founder and Chairman of Board 

Company: University of Nevada Las Vegas 2016 - Present 
Title: Advisory Board Member and Mentor, College for Engineering 

Company: Juniper Networks 2011 
Title: Senior Director, Virtualization and Management Technologies 

Company: International Game Technology 2008-2010 
Title: Executive Director and General Manager 

Company: Sun Microsystems, Inc. 1998-2007 
Title: Director of Software Engineering 

 





  

 

Sam Swanell 

Current PointsBet Title 

CEO 

Professional Experience  

Mr. Swanell has substantial experience and expertise in the wagering industry, including successfully managing the 
start-up of both TomWaterhouse.com and PointsBet. For three years he was the National Sales Manager with 
TOTE Tasmania, responsible for all revenue channels including all retail and pub outlets. During his tenure, 
turnover and EBITDA increased 200%. This was followed by four years as Chief Operations Officer at 
TomWaterhouse.com, which involved responsibility for establishing and managing all functions of the business. 
TomWaterhouse.com grew rapidly to become a pre-eminent wagering brand in Australia prior to its sale to 
William Hill.  

Mr. Swanell’s experience also includes international consulting assignments across North America and Europe, 
which include related verticals such as online casino and poker. Mr. Swanell has a deep understanding of the 
critical areas required to produce and manage a successful sportsbook, which has been instrumental in the 
establishment and growth of PointsBet. 

Education and Training 

Monash University – Bachelor of Commerce 

Securities Institute of Australia – Graduate Diploma in Finance and Investment 

 

Employment History 

Company: PointsBet 2016 - Present 
Title: CEO 

Company: Independent Wagering Consultant  2013 - 2017 
Title: Consultant 

Company: Tom Waterhouse Pty 2009 - 2013 
Title: COO 

Company: Tote Tasmania Pty Ltd 2006 - 2009 
Title: National Sales Manager 

Company: Lifeplan Fund Management  2005 - 2006 
Title: Business Development Manager 

Company: AXA Corporate Solutions 2002 - 2005 
Title: Transitions Manager 

Company: Anthony Doughty, VC Australia 2002 - 2005 
Title: Casual 

Company: Macquarie Bank 2002 - 2005 
Title: National Service Manager 

 





  

 

Peter McCluskey 

Current PointsBet Title 

Independent Non-Executive Director 

Professional Experience  

Peter has been an insolvency and corporate reconstruction professional for over 30 years. He has strong 
relationships within the Australian and International finance sectors, having managed the conflicting agendas of 
diverse parties in banking syndicates in some of the largest restructuring assignments in Australia. As Managing 
Partner at Ferrier Hodgson’s Melbourne office for 12 years, Peter had exposure to a wide range of industries due to 
his engagement and oversight of several corporate restructuring and insolvency projects and is recognized for his 
ability to manage and resolve complex matters. 

Education and Training 

Peter received his undergraduate degree from Swinburne University of Technology in Melbourne, Australia. 

Employment History 

Company: PointsBet Holdings Limited 2017 - Present 
Title: Independent Non-Executive Director  

Company: Ferrier Hodgson 1987 – Present 
Title: Managing Partner 

 

 





  

 

Anthony Symons 

Current PointsBet Title 

Independent Non-Executive Director 

Professional Experience  

Anthony (Tony) possesses expertise from significant experience in public and private mergers and acquisitions 
(especially of a cross-border nature), joint ventures, equity offerings, private equity transactions, corporate law, and 
general commercial matters, having worked exclusively in these areas for over 20 years. Tony is a trusted adviser to 
a range of prominent Australian and International corporate and private clients. 

Tony was admitted to law practice in 1996 and spent 4 years with Linklaters in Hong Kong from 2000 to 2004, where 
he focused on regional mergers, acquisitions, and capital raisings. During his time with Linklaters, Tony worked 
extensively throughout Asia and advised on some of Asia’s largest and most innovative deals, many of which involved 
multiple jurisdictions. 

Shortly after returning to Melbourne, Tony co-founded the predecessor firm to Clarendon Lawyers, whose clients 
now range from large listed and private companies (including many foreign companies), private equity funds, family 
office groups and professional service firms to SMEs and individuals. In the 2016 and 2017 Doyle’s Guide in Australia, 
Tony was ranked as a "Pre-eminent" and “Leading Lawyer”, respectively, placing him in the top 6 M&A lawyers in 
Melbourne. In MergerMarket’s 2016 league tables, Tony was ranked 7th by volume of deals.  

Tony’s specialties include private M&A, corporate law, private equity, and joint ventures. 

For more information, see https://clarendonlawyers.com.au/leadership/tony-symons/.  

Education and Training 

Tony holds a Bachelor of Commerce degree and a Bachelor of Laws degree from the University of Melbourne. He is 
admitted to practice in Victoria and Hong Kong. 

Employment History 

Company: PointsBet Holdings Limited 2016 – Present 
Title: Independent Non-Executive Director  

Company: Clarendon Lawyers Pty Ltd 2007 – Present 
Title: Founder and Managing Director 

Company: Finlayson Symons & Fernon 2005 – 2007 
Title: Director 

Company: K&L Gates LLP (formerly Middletons Lawyers) 2004 – 2005 
Title: Senior Associate, M&A 

Company: Linklaters LLP 2000 – 2004 
Title: Managing Associate 

Company: Herbert Smith Freehills LLP 1998 – 2000 
Title: Senior Associate, M&A 

Company: K&L Gates LLP (formerly Middletons Lawyers) 1995 – 1998 
Title: Lawyer 

https://clarendonlawyers.com.au/leadership/tony-symons/




  

 

Andrew Mellor 

Current PointsBet Title 

Group Chief Financial Officer 

Professional Experience  

Prior to joining PointsBet in 2019, Andrew worked for global investment bank Credit Suisse for 20 years, across 
their offices in London, New York, and Hong Kong. Andrew’s extensive experience at Credit Suisse included roles in 
Risk Management and Prime Services, in addition to serving as the Director and Head of APAC Convertible Bond 
Trading and Credit Flow team from 2006 to 2018. 

Andrew’s roles have required a deep understanding of and exposure to financial instruments, financing and 
investing across capital structures. Andrew has a wealth of knowledge in global financial markets and is a member 
of the Chartered Accountants of Australia. 

Education and Training 

Bachelor Of Economics (Accounting Major), Monash University, Australia 

Member of Chartered Accountants of Australia 

Employment History 

Company: PointsBet 2018 - Present 
Title: CFO 

Company: Credit Suisse   1998 - 2018 
Title: Director, Head of APAC Convertible Bond Trading and Credit Flow  

Company: BDO Nelson Parkhill 1994 - 1997 
Title: Audit Supervisor 





  

 

Becky Harris 

Current PointsBet Title 

Non-Executive Director 

Professional Experience  

Ms. Harris was appointed as the first female Chair of the Nevada Gaming Control Board. She was responsible for 
comprehensively regulating the multi-billion-dollar gaming industry in the State of Nevada, including day-to-day 
oversight and management of the Board and its 400+ employees located in 6 offices throughout the state, 
conducting monthly meetings concerning regulatory and licensure issues, engaging in international dialogue with 
respect to gaming issues, providing education and resources for regulatory bodies and legislatures throughout the 
world and determining appropriate disciplinary outcomes. During her years working in legislature, she was 
responsible for establishing and advocating for the Board’s budgetary and legislative agenda. 

As Chief Regulator, Becky led the Board through several controversial matters and challenges involving the 
legalization of recreational cannabis and its relationship to gaming regulation, the repeal of the Professional and 
Amateur Sports Protection Act (PASPA), the emergence of sports betting across the United States, and various 
Wire Act issues. She also has served as an ambassador to other gaming regulators from around the world. 

Education and Training 

LL.M. William S. Boyd School of Law, 2016 

J.D. Brigham Young University, 1992 

M.A. University of Nevada, Las Vegas, 2000 

B.A. Brigham Young University, 1989 

Employment History 

Company: PointsBet 2020-Present 
Title: Non-Executive Director 

Company: UNLV International Gaming Institute Present 
Title: Distinguished Fellow 

Company: Boyd School of Law Present 
Title: Adjunct Law Professor 

Company: Nevada Gaming Control Board 2018 
Title: Chairwoman 

Nevada State Senator  2014 - 2018 
 

 





  

 

Kosha Gada 

Current PointsBet Title 

Independent Non-Executive Director 

Professional Experience  

Kosha is currently the CEO and Managing Director of Recastled LLC, a media & tech incubator and advisory firm. 
Prior to Recastled, Kosha was the Corporate Executive Director of Strategy at the Comcast Corporation. She was 
previously a Principal at Kearney, advising senior executives at premier global corporations on strategic and 
operating objectives. 

Kosha is a regular contributor on various business and news networks, including Sky News, CNBC, and BNN 
Bloomberg, as well as publications including Forbes, TechCrunch, Folio, HuffPo, and eMarketer, among others. She 
is also a regular keynote speaker at industry symposiums, focusing on the nexus of media, technology analysis, and 
digital business models and the cultural shift ignited by innovation in those sectors. 

For more information, see https://koshagada.com/about.  

Education and Training 

Kosha earned her MBA from the University of Chicago Booth School of Business and B.S. in Computer Science from 
The Ohio State University, where she graduated Magna Cum Laude.  

Employment History 

Company: PointsBet Holdings Limited 2021 – Present 
Title: Independent Non-Executive Director  

Company: Sky News 2020 – Present 
Title: On-Air Contributor  

Company: Recastled LLC 2020 – Present 
Title: Chief Executive Officer and Managing Director 

Company: Comcast Corporation 2015 – 2019 
Title: Executive Director of Strategy; Vice President 

Company: A.T. Kearney 2005 – 2015 
Title: Principal; Media & Entertainment Practice Leader 

Company: CNBC LLC 2013 – 2014 
Title: Guest Contributor (Television & Print) 

Company: Accenture PLC 2000 – 2003 
Title: Technology Consultant (Media & Entertainment Practice) 

 

https://koshagada.com/about




  

 

Johnny Aitken 

Current PointsBet Title 

CEO, PointsBet USA 

Professional Experience  

Mr. Aitken has over 15 years' experience in the wagering industry with a deep understanding of operating within 
highly regulated commercial environments. Mr. Aitken joined TomWaterhouse.com in 2010, led its VIP business 
arm and managed the trading business. After the completion of the sale of TomWaterhouse.com to William Hill, 
Mr. Aitken was appointed Head of Risk before rising to Trading Director in mid-2015. As a member of the William 
Hill executive team, he also managed the Analytics, Publishing, and Customer Service departments with over 120 
staff located in three operating locations.  

Education and Training 

Deakin University – Bachelor of Commerce, Majoring in Marketing and Sports Management 

Harvard Business School – Decision Making and Negotiation Program, High Performance Leaderships Program  

Employment History 

Company: PointsBet 2018-Present 
CEO, PointsBet USA 

Company: PointsBet Australia 2018-2018 
CEO, PointsBet USA  

Company: William Hill Australia 2014 - 2018 
Trading Director  

Company: TomWaterhouse.com 2010 - 2014 
Head of Trading 

Company: Greyhound Racing NSW 2007 - 2010 
Head of Trading 





 

 

 

Exhibit E – PointsBet 

Organizational Documents 
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