


LEGAL CAVEAT

EAB Global, Inc. (“EAB”) has made efforts 
to verify the accuracy of the information it 
provides to members. This report relies
on data obtained from many sources, 
however, and EAB cannot guarantee the 
accuracy of the information provided or any 
analysis based thereon. In addition, neither 
EAB nor any of its affiliates (each, an “EAB 
Organization”) is in the business of giving 
legal, accounting, or other professional 
advice, and its reports should not be 
construed as professional advice. In 
particular, members should not rely on any 
legal commentary in this report as a basis 
for action, or assume that any tactics 
described herein would be permitted by 
applicable law or appropriate for a given 
member’s situation. Members are advised 
to consult with appropriate professionals 
concerning legal, tax, or accounting issues, 
before implementing any of these tactics. 
No EAB Organization or any of its 
respective officers, directors, employees, 
or agents shall be liable for any claims, 
liabilities, or expenses relating to (a) any 
errors or omissions in this report, 
whether caused by any EAB organization, 
or any of their respective employees or 
agents, or sources or other third parties, 
(b) any recommendation by any EAB 
Organization, or (c) failure of member and 
its employees and agents to abide by the 
terms set forth herein.

EAB is a registered trademark of EAB 
Global, Inc. in the United States and other 
countries. Members are not permitted to 
use these trademarks, or any other 
trademark, product name, service name, 
trade name, and logo of any EAB 
Organization without prior written consent 
of EAB. Other trademarks, product names, 
service names, trade names, and logos 
used within these pages are the property of 
their respective holders. Use of other 
company trademarks, product names, 
service names, trade names, and logos or 
images of the same does not necessarily 
constitute (a) an endorsement by such 
company of an EAB Organization and its 
products and services, or (b) an 
endorsement of the company or its 
products or services by an EAB 
Organization. No EAB Organization is 
affiliated with any such company.
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1
Institutions admitted more students

To protect against declining yield rates across the market, more schools 
admitted a higher number of applicants

2
Lower financial aid filing led to more aggressive strategy

Across all levels of selectivity, the percent of admitted students who filed for 
financial aid was down, suggesting less engaged pools which required schools 
to employ more aggressive admission (and in some cases) aid strategies

3
Higher discounts helped maintain enrollments, not always revenue

If discounts went up, institutions were more likely to report decreases in 
average net revenue and total net tuition revenue, and vice versa – price 
elasticity issue at play

4
Revenue growth more likely driven by volume, not always discount

Among institutions that saw at least a 5% growth in total net tuition revenue, 
only 21% increased the discount rate – different results compared to last year

5
Lower deposits and yields for private institutions 

Public institutions continue to fare better than private institutions, Northeast 
region is stressed more than others, and more selective institutions were 
most likely to have deposit declines of 2% or more

What do client outcomes tell us about the market?








































